TuL xpnpatodoTeltal

ErtlAe€Lpec damavec

Ot euA€€Lueg Samaveg AapBavouyv evioxuon e Tn popdn Tng emxopnynong. H
Slopépdwaon Tou MPOTEWVOUEVOU TTPOUTIOAOYLOUOU amo TNV ETXEIPNON SUVNTIKO

Skaov)o, amattel Tn oUVEEDN TWV UTIO UAOTIOLNGN EVEPYELWY TOU EMEVOUTIKOU

oxeblou He TIg mapakATw Katnyopleg eMAEELLWY Samavwy:

A/A

KATHIOPIA AANANHZ

ANAAYZH ENIAEZEIMQN
AATANQN

OPIA AATTANQN

1. AANANEZ EEONAIZMOY, METADOPIKQN MEZQN & OPTANQN (Kwbwog ONZKE: 02)

Mapaywykog &

£€w¢ 50% tou

MnXavoAoyLKOG , , i
1.1 , , e [lapaywylkog eEOMALOUOG Eryopnyoupevou
E€omAlopog(Kwdikog . .
MNpoUmoAoylopou
ON:KE 02.20)
e JuoTAMOTA Kol EEOMALOUOC
amnoBnkeuong
e E&omAlopoc petadopag
Nounog E€omAlopog TPOLOVTWVY EVTOC TWV
enxeipnong (Kwbikog QATOBNKEUTIKWY XWPWV
ONZKE 02.06) (T.x. KApK) £wc 20 % Tou
1.2 o  EEOMAOMOC EAEyXOU Emuopnyoupevou
npooBacnc Kot MNpoimoAoyLouou
nupaocdAAeLog
Metadopikd Méoa yla e E&omAlopog petadopag
Xprion €vtog tng TPOLOVTWVY EVTOC TWV
emxelpnonc (Kwdikog QTOBNKEUTIKWY XWPWV (TTX.
ONzKE 02.11) NAEKTPLKA KAAPK KATT)
Wnolakog €omALoUOG e @opntol 1 otabepol £€w¢ 100 % tou
1.3 | ypadeiov (Kwdikog ONZKE NAEKTPOVIKOL UTTOAOYLOTEG | Emyopnyoupevou
02.19) (uéyloTo Oplo 2 TepdyLa) MNpoimoAoyLouou




A/A | KATHTOPIA AANANHZ

ANAAYZH ENIAEZIMQN
AANANQN

OPIA AATNTANQN

JUOKeUEG NXou (nxela,
nxetla cuvedplacewv e
MLKPODWVO, AKOUOTLKA LUE
HLIKpOdwWVO) Ewg 10% tou
ETLXOPNYOULEVOU
nipoUToAoy OV EEOTTALO UGG
e€unmnpetntwv (servers)
TIoU cUVOSEUOLY TN
Aettoupyia epappoywv
EVTOC NG EMXElPNONG ME
TOL OUVOSEUTIKA OTOLXELL
TOUC KOIL TO QTTALTOUEVO
AELTOUPYLKO cUOTNUA

MpounBeila véwv

KoL AoutoU e€omMALoOU
(Kwbdikog ONZKE 02.13)

oUYXPOVWVY UNXOVNUATWY

MoAu pnxovnpata
(EKTUTIWTAC, capwTN()

Juotuata Pndlakng
TPOROANG

Zuotipata tnAeSlaokedng
E€omAlopog dwtoypadlong

E€omAlopog Eveuppuatou 1/
Kat AcUppotou Alktuou

YMoSOUEC KAl UTINPEDLEC
UTTOAOYLOTLKOU VEPOUG

2. AANANEZ AOTIZMIKOY (Kwéikdg ONZKE 02)




A/A

KATHIOPIA AANANHZ

ANAAYZH ENIAEZIMQN
AANANQN

OPIA AATNTANQN

2.1

MpounBela edpappoywv
yla tn BeAtiotonoinon tng
Tapaywyng, TNG IAPOXNG
UTINPECLWV KOl TWV
Sladikaolwyv dloiknong
(Kwdwdg OMZKE 06.09)

e [poypappata oxediaong
KaL arnoBrikeuong
OXEOLOOTIKWVY KOl
KOTOALOKEU OLOTIKWV
oTolxelwv Kat
TIELPOAUATIKI G TTAPAYWYN G
TPOIOVIWV

e Autopata cuotApaTa
oxedLaoTIkoU eEOMALOUOU
kal Adoylopikou (CAD &
CAM)

e Noylopka Slaxeiplong
TEEAQTWV KaL TILOTWOEWVY
KOLL ETUXELPNMATIKWV
Siepyaocwwv (CRM, ERP,
WNS)

e AOYLOULKO Slayeiplong
armoBnkng Kalt
edodlaotikng aAuoidag
(WMS)

e NAoYylOopKO aodaelag
NAEKTPOVIKWY
mAnpodopLwv

e N\OYLOMIKO eAEyYOU
TIOLOTNTOC TTOPAYWYN G Kall
TEALKOU TtpoiovTog Kabwg
KalL cUVTNPNONG TWV
T(POLOVTWV.

e OMNokAnpwpévo Siktuo
NAEKTPOVIKOU gumopiou (e-
business)

e Avapdabuion Yndlakwyv
ouvaAlaywv, OTw¢
NAEKTPOVIKEG TTWANOELG,
NAEKTPOVLKH TLLOAOYNON

w¢ 100 % tou
Eruyopnyolevou
MNpolOmoAoylopou




A/A

KATHIOPIA AANANHZ

ANAAYZH ENIAEZIMQN
AANANQN

OPIA AATNTANQN

KOl NAEKTPOVLKEG
TANPWWEG (e-commerce, e-
invoicing, e-payment)

Kataokeun totooeAidag,
e-shop, mobile
edapuoywv wg mayla
otowxeia (Kwdikog 06.05)

Avanrtuén otooeAidag (Ba
Aewtoupyel o€ 2 YA\WoOEG
kaBwg kal o€ mepBAaiAov
KLVNTWV CUOKEVWV —
mobile responsive n
dedicated mobile version)
€w¢ 2.500€

Avartuén kat dtaxeiplon
NAEKTPOVIKOU
Kataothiuatog e-shop (Ba
Aettoupyel o€ 2 YA\wooeg
kaBwg kal o mepBAiAov
KLVNTWV CUCKEVWV —
mobile responsive
dedicated mobile version
kaL Ba cuvodeveTal amno ta
€€NC AoyLOULKA:




A/A

KATHIOPIA AANANHZ

ANAAYZH ENIAEZIMQN
AANANQN

OPIA AATNTANQN

napayyeAloAnyiag,
armoBnkng Kat
NAEKTPOVIKWY TIANPWHLWV.
Eniong Ba npénel va eivat
npooBaciuo amnod ta dtopa
HE ELOIKEG OVAYKEG) EWG
5.000€

3. AANANEZ A NAPOXH YNHPEZIQN (Kw&ikog ONZKE)

3.1

Aarmaveg

MpoBoAng Kat
E€wotpédelag (Kwdikog
ON:KE 04.27)

Awadiktuakn poPoAn Kal
npoBoAn oe péoa
KOWWVLIKAG SIKTUWwaoNG

JUMMETOXN OF
NAEKTPOVIKEG QlyOPEC OF
Eyxwpleg kat EEwxwpLeg
HAekTtpoVIKEG AyopEg (e-
markeplaces) eite autég
adopouv SpaoTnPLOTNTEG
Tumou B2C (Emuyeipnon
T(POG TOV TEALKO
katavalwtn), eite B2B/B2E
(emwxeipnon mpog
eMxeipnon)

¢wc 10.000€,
aBpoloTika

3.2

Yninpeoieg Zxedlaopuou
Juokevaoiog — Etkétag —
Branding (Kw&wkog OMZKE
04.26)

Yninpeoieg oxedlaopou
ETIKETOG

Yninpeoieg oxedlaopou
OUOKeLOOLOC

Yninpeoieg oxedlaopou
brand (Aoyotumou)

£WC
5.000€, aBpolotika

3.3

Mwotonoinon cuoTNUATWV
SlaopaAiong molotnTag
Kol TTEPLBAAAOVTIKNG
Saxeiplonc (Kwdikog
ONZKE 04.23)

ApolBéc cupBoUAwy yla
TNV ULOBETNON TEXVIKWV
TIPOTUTIWV KoL
npodlaypadwv Kat TNV
EYKATAOTOON CUOTNUATWY
SlaodpaAiong moldtnTag.

w¢ 10% tou
Eryopnyouevou
MpoimoAoyLopou
LOMOU KOl WG
4.000€




ANAAYZH ENIAEZIMQN
A/A | KATHTOPIA AANANHZ OPIA AATNTANQN
AANANQN

e [lloTOMOINON CUCTNUATWVY

Slaxeiplong
Aamaveg UTtoBoANG TG e ApolBég cupfoUAwy yla tn
3.4 | aitnong xpnuatodotnong ouvtaén enevéutikol
(KwSwdg ONZKE 04.08) oxediou wg 10% tou
Emopnyoupevou
ZupBouleutiki NpoUnoAoyLopou

, e ApolBéc oupBoulwv yla
UTIOOTAPLEN YL TNV ,
3.5 , , TNV mapakoAouBnon tou
napakoAoudnon (Kwdikog

OMN:KE 04.11)

Kal £wg 4.000€

enevdutikoL oxediovu.




